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O6uwune TepMUHDI

| LLETEBAA AYAUTOPUA (Target audience) - onpeaeneHHas rpynna Aogen, Ha
KOTOpPYIO HanpaB/aeHa peKnamHas KamnaHua

u dPUPHOE COBbITUE - Bbixoa, B 3dup nepeaayn, peknamHoro 6n1oka nam
PO/INKaA

u TIME BAND (BpemeHHOU UHTEepBasa) — onpeaeneHHbIn 3a4aHHbIN nepmoj,
BPEMEHM B TeYEHUE CYTOK

u UNIVERSE - reHepasibHaA COBOKYNHOCTb WU/IN BCE HaceneHue

u SAMPLE - KonnyecTBO ONPOLLEHHbIX (Yy4acTBYHOLWMX B NaHENN) PeCcnoHAEHTOB
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O6wme TepmuHbl / Universe (000) / Sample

ICANTAR

Targets
Total Ind.
Total Ind. Sex(Male)
Total Ind. Sex(Female)
Total Ind. Age Groups(5-9 years)
Total Ind. Age Groups(10-17 years)
Total Ind. Age Groups(18-259 years)
Total Ind. Age Groups(30-39 years)
Total Ind. Age Groups(40-54 years)
Total Ind. Age Groups(55+ years)

Universe

777

3296
3581

273
1041
1656
1384
15350
1271

sample
1681

662
1019
45
183
326
326
222
376
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ba3oBble CTaTUCTUKU

- Rating (Rtg(000)) — ayamTopus nepenaym (BpeMeHHOro MHTepBana,
TB KaHana, PagmoctaHumm). BoipaxkaeTtca B TbicA4Yax YeN0OBEK

- Rating (Rtg%) - penTnHr nepepaum (BpemeHHoro nHTepsana, TB kaHana,
PagnoctaHumnmn)
- Reach (Rch(000)) — HakonseHHbIM oxBaT (BpemeHHOro nHTepBsana, TB KaHana,

PagnoCTaHUKMM) B TbiCAYAX YE/TOBEK.

" Reach (Rch%) — HakonneHHbIN 0xBaT (BpemeHHOro nHTepsana, TB kaHana,
PagnoctaHuumn) B %.

- AVERAGE REACH (AvRch) - cpeaHuin oxBaTt (BpeMeHHOro MHTepBana,
TenekaHana) B % WUam B TbicAYax YeNOBEK.

- EXCLUSIVE REACH (ExcReach) — 3KkcKnto3mBHbIN 0xBaT (BpeMeHHOro
MHTepBana, cobbIiTUA) B % MM B TbiCAYAX YE/TOBEK.

- SHARE — fons ayauropum
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Bba3sosble ctaTuctuku / Peurtunr (Rating) / Rtg (000)

Rtg (000)— paccuymTbiBaemoe KOJIMYECTBO YeN0BEK, CMOTPEBLLUNX
TB KaHan / PaguocTaHUMiO, onpenesieHHbi OTPE30K BPeMeHMU
WIN KOHKpPEeTHoe 3dupHoe cobbiTUe OT Hayasa ero TPaHCAAUMU
[0 KOHLA.

PEUTUHT MOXHO OnMuUcaTb KaK CpeaHUn NPOUEHT WUAu cpegHee
KO/IMYEeCTBO ayanTOPUN, CMOTPEBLLUNX 3GUPHOE COObITUE KaXKayto
MUHYTY ee AJNTEeNbHOCTW.
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basosble ctaTuctuku / PeituHr (Rating) / Rtg (%)

Rtg% / PEUTUHI - CPeAHUN MNPOUEHT HacesleHna, CMOTPEBLUEro

onpeaeneHHbln BpemeHHon uHTepsan / apupHoe cobbiTue.

Smo npoyeHmMHoe coomHoweHue ayoumopuu, Komopasa sudena/casiuana
aghupHoe cobbimue 8 OGHHbLIU MOMEHM 8pemMeHU KO 8celi ayoumopud,
Komopas umMesia 803MOXHOCMb ee 8U0emsb/cabiliame

Rtg(000)
R 0f — *
g% Universe(000) 100

ICANTAR


http://www.kantar.com/
http://www.kantar.com/

basosble ctaTuctuku / PeittuHr (Rating) / Rtg (%)

1 yac

NMPUMEP
15
MUH |
3.5% 5.5% 2.5%
8 MUH. 15 muH. 13 muH.
I
¥
AnntenbHoOCTb
nepepayuvm 36 MuH.
* %k %k
Rtg% - (3.5*8)+(5.5*15)+(2.5*13) _ 3,99

36 MUH.

Rtg% =3.9%
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Bba3soBble cTaTUCTUKK / PeUTUHT KaHanos
Rtg(000)/Rtg(%)

Channels Rtg(000) Rtg%
MEPBLIN KAHAN EBPA3VAEBPA3NAIOPT-KA3 93
KTK 79 1,10
31 KAHAN 57 0,30
HTK 51 0,71
KA3AXCTAH 41 0,58
CEOLMOW KAHAN a7 0,52
MUP 32 0,45
ACTAHA 32 0,44
XABAP 28 0,39
BananaH 15 0,21
OH-TBITAH 9 0,12
XABAP 24 8 0,11
ANMATHI [ KOCA 5 0,09
Gakku 5 0,07
CTBIPAXAT 5 0,06
HIT TV (SHAHAR MEDIA GROUP)SHAHAR 4 0,06
KA3CMOPT 4 0,05
MUZ ZONE 2 0,03
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Bbasosble ctaTuctukm / Oxsat (Reach) / Rch

Rch — KonnyectBo 4YenoBeK B aHaAM3MPYeMOW LUeneBoi rpynne,
CMOTpeBLWMUX 3PMpPHOEe cobbiTMe B TeyeHWe onpeaesieHHoOro nepuoaa
BpemeHu (onpeaenserca noab3oBaTenem), N0 YMOSYAHUIO: B TeyeHue 1

MWHYTbI.
Bblpa)-KaETCFI B TbICAYaAX Ye/TI0BEK UJZTU B NPOLEHTax OT LI,E!'IeBOl‘/JI rpynneol.

Rch (000) / Rch% — HAKOMJIEHHbIA OXBAT

! Mpu pacyeme HaKonneHHo20 Ox8ama KaxObil Yesno8eK yyumeoieaemcs
MOos1bKO 0OUH pas.
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Ba3oBble ctatuctuku / HakonneHHbit OxBaT
Rch(000)/Rch%
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Channels

MEPBLIA KAHAN EBPAINAEBPAINAIOPT-KA3

KTK
31 KAHAN

CEOBMOI KAHAN

HTK

HAEAP

ACTAHA

MKIP

KAZAXCTAH

XABAP 24

OH-TBITAH

CTBIPAXAT

KAZCMOPT

MUZ ZONE

ANMATEI / KOCA

Gakku

HIT TV (SHAHAR MEDIA GROUPVSHAHAR

BananaH

Rch{000)

6477

6236
6090
5933
5922
5667
5626
5164
5070
4908
4002
riT
3542
32949
3285
3002
2901
2820

R.ch
8903

86,9
84,9
83,4
82,5
79,0
78,4
72,0
70,6
68,4
55,5
52,6
494
46,0
45,3
41,3
40,4
39,3
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basosble ctaTuctnkm / CpegHuin Oxsat / AvRch

AvRch — KonnuyecTBo YenoBeK B cpegHeEM B aHa/IM3UPYEMON LLeIeBOM rpynne,
cMmoTpeBWUX 3dupHoe cobbiTe B TeyeHWe onpeseneHHoro nepmoaa
BpemeHu (onpeaenserca nosb3oBaTenem), No YMOAYaHUIO: 1 MUHYTHI.

" cpeaHecyTOuHbIN (AvRch(000) / AvRch%)
" cpegHeHegenbHbin (AYWKRch(000) / AvWKRch%)

" cpegHemecAYHbIi (AvMRch(000) / AvMRch%)
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basoBble cTatuctukn / CpeaHuit OxXsaT KaHanoB
AvRch(000)/AvRch% AvWkRch(000)/AvWkRch% AvMRch(000)/AvMRch%

Channels AvRch({000)
MEPBLIA KAHAN EBPA3WSEBPA3NSIOPT-KA3
KTK 1318
31 KAHAN 1084
CEOBMOM KAHAN 905
HTK 1014
XAGAP 730
ACTAHA 829
MWP 591
KA3AXCTAH 790
XAGAP 24 416
OH-TBITAH 284
CTBIPAXAT 232
KA3CMOPT 220
MUZ ZONE 114
ANMATEI / KOCA 247
Gakku 176
HIT TV (SHAHAR MEDIA GROUP)SHAHAR 152
BananaH 04
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AvRch%
20,2

18,3
151
12,6
141
10,2
11,6
8,2
11,0
58
4.0
32
an
1,6
34
24
21
42

AvWERCh(000)

3338
147
2687
2687
2673
2172
22585
1752
1987
1446
1061
924
772
510
gaz
633
570
756

AvilWKR.ch%
46,5

438
v4
36,0
35,9
30,3
M4
24 4
277
201
148
12,8
10,8
71
12,2
848
79
10,5

AuMBCh{000)
5008

4785
4307
4311
4192
3860
asM
217
3310
2897
2192
2060
1740
1392
1841
1406
1367
1415

AvlRCh%
698

66,7
60,0
60,1
58,4
53,8
53,0
448
46,1
40,4
30,5
28,7
24,2
194
25,6
19,6
19,0
197
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Ba3oBble cTaTUCTUKKU / DKCKAIO3UBHDbIN OXBaT
ExcRch(000) / ExcRch%

ExcRch(000) / ExcRch% — 3KCKNIO3MBHbIN OXBaT (B TbiCAYaX Ye/IOBEK MU B
NPOLEHTAXx).

Konn4yecTso yenosek, KOTOpble cpean BCEX aHA/IU3NPYEMDbIX cobbiTni
BUOENN TO/IbKO 3TO.

JTO TO KO/INYECTBO J'II-O,EI,EIZ, KOTOpblE He 6Yﬂ,yT OXBa4yeHbl, eCqin n3 O6LLI,€I'O
CMUCKa COObITUN UCKNOYNTD dHa/1n3npyemoe.
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Ba3oBble ctTaTUCTUKK / DKCKAIO3UBHDbIN OXBaT
ExcRch (000) / ExcRch %

Title TWVCompany Date Start time ExcRchi000) ExcRch%
Total | | 1516 7.1
Mone yygec NEPBLILA KAHAN EBPASIARS 03.07.2017 10:01:44 113 1.6
Mone yygec NEPBLI KAHAN EBPA3IAA! 10.07.2017 09:55.43 [ 1.1
Mone yygec NEPBLI KAHAN EBPAZIAA! 14.07.2017 20.44.56 226 3.1
Mone yygec NEPBLI KAHAN EBPAZIAA! 21.07.2017 18:44.38 126 1.7
Mone yygec NEPBLILA KAHAN EBPASIARS 24.07.2017 09:59:37 38 0.5
Mone yygec NEPBLIM KAHAN EBPAZIA! 28.07.2017 20:43:45 274 3.8
Mone yygec NEPBLI KAHAN EBPAZIAA! 31.07.2017 10:00:28 36 0.5

ICANTAR


http://www.kantar.com/
http://www.kantar.com/

Ba3sosble ctatuctuku / flona / Share

Share — pona ayantopum (B npoueHTax)

Konnyectso Tenesputenei onpeaeneHHoro KaHana / paanmoctaHumnm
WUNU NPOrpamMmMbl Kak NPOLEHT OT 06LLero Ymcna nogen, cMoTpesLmnx TB
Unu caywatowmx Pagmo B Lenom, 3a onpeaeneHHbln nepuoa,
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Ba3sosbie cTaTuctnku / fons

Share
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Channels
NEPELIA KAHAN EBPA3IAA
KTK
31 KAHAN
HTK
ACTAHA
MIAP
Ka3AXCTAH
CEOBMOLA KAHARN
XABAP
Bananan
CTB/PAXAT
XABAP 24
AJNMATHEIl / HOCA
KASCNOPT
Gakku
HIT TV (SHAHAR MEDLA GR
OH-TB/TAH
MUZ ZONE

share [ALL TV CHANMELS]
19.7

16.9
12.0
9.3
8.7
6.9
6.4
2.6
3.4
29
1.4
1.4
1.3
1.1
1.0
0.9
0.9

0.3 |
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basoBble cTaTucTUKK / ObLLee TenecmoTpeHue
(papmnocnywanue) / Total TV / Total Radio

Rtg (000) TOTAL TV - ayamnTtopmsa Bcex KaHaNoB (BbiparkaeTca B TbicAY
4ye/I0BEK).

PaccunTbiBaeTCs KaK cpeAHee KO/IMYECTBO YEJIOBEK, KOTOpble CMOTPenu
Tenesunsop (ntoboi U3 TenekaHanoB) BO BPpEMA aHaIM3MPyemoro nepuoaa.

Rtg% TOTAL TV - PenTUHr BCEX TeneKaHa/ioB BO Bpemsa aHaAM3MPYEMOro
nepuoaa. 9TO ayamnTOopmA BCEX KaHA/I0B, BbIPa*KeHHasA B NpoLueHTax

Reach(000) / Reach% TOTAL TV — OxBaT BCex Te/ieKaHa0B.

KonnyectBo 4YenoBeK, CMOTPEBLUMX TeNeBU30p (NtoboM TenekaHan) He meHee
OAHON MUHYTblI (B TbicAYax 4yenosek / B npoueHTax). Kaxkabih 4venosek
CYMTAEeTCA TO/IbKO OAMNH Pas.
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basoBble cTaTucTUKK / ObLLee TenecmoTpeHue
(papmnocnywanue) / Total TV / Total Radio

Channels Rtg(000) Rtg% Rchi000) Rch%
ALL TV CHAMMELS | 661 | 9z 7047 98,2
ALL RADIO CHANMELS 107 15 5847 95 4
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OCHOBHbIE CTaTUCTUKMH
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BpemeHHble CTaTUCTUKU

ICANTAR

AVERAGE AUDIENCE (AvAud(All)) — cpeaHee Bpems
CMOTPEHUA cpean HaceNeHua (B Yacax, MUHYTaX, CEKyHAaXx)

AVERAGE AUDIENCE (AvAud(View)) — cpegHee Bpems
CMOTPEHUA cpean 3puTtenein (B Yacax, MMHyTax, CEKyHAaX)

TOTAL AUDIENCE (TAud(All)) — obuiee Bpemsa npocmoTpa
cpeau HaceneHua (B Yacax, MMHYTax, CEKyHAax)

TOTAL AUDIENCE (TAud (View)) — obuiee Bpems npocmoTpa
cpeau 3putenen (B 4acax, MMHYTax, CEKYHAAX)
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BpemeHHble ctatuctukm / CpeaHee Bpema CMOTPEHUA
Average Audience

Average Audience (AvAud(All)) — cpegHee Bpema npocmoTpa cpeam
HaceneHusa (B Yacax / MuHyTax / cekyHaax)

Average Audience (AvAud (View)) — cpeaHee Bpema npocmoTpa cpeau
3puTenen (B yacax / mmHyTax / cekyHaax)

PaccumntbiBatoTca no dopmyne:

- Aud x1
AvAud (View) = 'Ig\\éaclzjr(\j Zf) /0())0
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BpemeHHble ctatuctuku / ObLiee Bpemsa cMOTpeHuUs
Total Audience

Total Audience(TAud (All)) — obuiee Bpems npocmoTpa cpean HaceneHus
(B yacax/munHyTax / cekyHaax)

Total Audience (TAud (View)) — obuiee Bpems npocmoTpa cpean 3putenei
(B yacax/munHyTax / cekyHaax)

PaccuntbiBaTbCA NO dopmyne:

: TAud x100
TAud (View) = Reach (%)
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BpemeHHble ctatuctuku / CpeaHee n obuiee spems
cmoTpeHusa / AvAud(All)/AvAud(View) / TAud(All)/TAud(View)

Channels AuvAudiAlly [min | AvAud(View) [m TAudiAL [minu | TAudiew) [mi
MEPBLIF KAHAN EBPA3VSIEBPA3NSIOPT-KA3 53 2137 10572
KTK 11 60 1999 10901
31 KAHAN 8 51 1386 9178
CELMOI KAHAT 5 37 834 6608
HTK 7 49 1260 8921
XABAP 3 32 538 5782
ACTAHA 5 43 805 7748
MWP 4 51 765 9284
KA3AXCTAH 5 a7 937 8508
XAGAP 24 1 16 170 2933
OH-TBITAH 1 23 167 4207
CTRIPAXAT 1 18 106 3270
KA3CIMOPT 1 31 171 5581
MUZ ZONE 0 16 47 2978
ANMATHI / KOCA 1 24 149 4315
Gakku 1 27 120 4908
HIT TV (SHAHAR MEDIA GROUPYSHAHAR 1 24 92 4359
BananaH 3 60 457 10783
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ICANTAR

OCHOBHbIE CTaTUCTUKMH
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UHAaeKcebl

ICANTAR

AFFINITY (TgAfin%) — npeanouyteHna ayantopumm

Saturation (TgSat%) — nemorpadpuyeckmun npodunb (NPOLEHT OT
ayauTopumn)

LOYALTY — nHaekc N1oAanbHOCTM (MPOLEHT CMOTPEHUA OT
AINTENbHOCTM cobbITUA)

TIMEBAND INDEX (TBIndex%) — nHaekc BpemeHHOro
nHTepBana. Bknaa ncchneayemoro BpEMeHHOro MHTepBana B
[ONI0 TeneKkaHana

TgAfinRch% — nHaeKc oxBaTa 3a AeHb Mo LEeNeBon ayantopum
No cpaBHeHMUIO ¢c 6a30BOM ayamuTopmuen

TgSatRch% — npoueHT ueneBon ayautopmm oT BCEM OXBAYEHHOWN
33 AEHb
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UHpekcbl / Affinity / TgAfin%

Affinity Index (TgAfin%) — oTHOWEHWE penTnHra apupHoro cobbiTma Ana
BbIOpaHHOM LLeneBon ayguTopum n PeNTMUHra 3Toro cobbiTA, NOCYNTAHHOTO
Ana BbibpaHHOM 6a30B0M rpynnbl

Ncnonb3yeTtca ana onpeaeneHns 3pPeKTMBHOCTU 3PUPHOro cobbitma ans
aHaNnU3Mpyemomn aem. rpynnol

CpegHee 3HauyeHue uHaekca = 100.

3HayeHne nHaekca 6onbwe 100 o3Ha4aeT, YTO AaHHOe 3pupHoe cobbiTme
3pPEKTUBHO ANA aHANNINPYEMOMN AEM. TPYNMbI.

Rtg% TG

g% * 6a3oBou x100

Affinity =

ICANTAR


http://www.kantar.com/
http://www.kantar.com/

UHpekcobl / Affinity
TgAfin%

Units == TgAfin%
Channels Total Ind. I All 18+ I All 654 I Age 14-44 I Age 18-30 I Male I Female
NEPBEIA KAHAN EBPA3WS/EBPAIMAIOPT-KAS 100,0 | 100,7 91,9 92,9 83,9 98,3 101,4
KTK 100,0 99,3 93,1 96,1 95,6 98,3 101,5
31 KAHARN 100,0 92,5 1066 108,7 106,5 103, 96,7
CEABMOIA KAHAN 100,0 99,2 96,3 96,6 102,2 101, 98,5
HTK 100,0 93,1 106,0 11,5 110,5 103, 96,5
XABAP 100,0 91,3 97,6 94,3 85,7 101,3 98,9
ACTAHA 100,0 94,8 101,6 99,9 101,4 99,9 100,1
MR 100,0 103,0 97,3 111,6 136,5 99,3 100,1
KASAXCTAH 100,0 90,3 105,1 100,1 82,1 91,0 107,6
XABAP 24 100,0 100,5 86,7 82,6 83,2 105,4 95,4
OH-TBITAH 100,0 95,9 92,9 89,5 29,8 103,0 97,5
CTBIPAXAT 100,0 98,5 29,7 85,2 80,2 99,4 100,5
KA3CMOPT 100,0 95,7 103,3 97,2 107,0 116,4 86,1
MUZ ZONE 100,0 98,6 104,4 106,2 108,5 92,0 106,3
ANMATHI / OCA 100,0 95,0 101,1 100,0 97,0 97,9 101,7
Gakku 100,0 94,1 113,3 113,6 118,1 102,0 98,3
HIT TV (SHAHAR MEDIA GROUPYSHAHAR 100,0 106,6 101,2 102,1 133,2 89, 108,6
Bananar 100,0 79,4 13,1 106,38 88,8 98,0 101,7
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UHpekcbl / Target saturation / TgSat%

Target saturation (TgSat%) — npoueHT gem. rpynnbl 3dupHOro cobbiTnA
/ KaHana ot ayaMTopMmn AaHHOro cobbiTMA / KaHana.

Mcnonb3yeTcs ans onpeaeneHms gemorpaduyeckoro npopuns
3dupHoro cobbITHA / KaHana.
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UHpeKcobl / Target saturation
TgSat%

LInits == ToSat%

Targets ALL TV CHAMMELS ALL RADIO CHAMMELS
Total Ind. 100,0 | 100,0 |
Total Ind. Sex(Male) 458 41,3
Total Ind. Sex(Female) 54 2 587
Total Ind. Mationality(KAZAK) 75,6 581
Total Ind. Mationality(RUSSIAN) 192 34,6
Total Ind. Mationality(OTHER) 5.2 6,2
Total Ind. Age Groups(G-9 years) 49 47
Total Ind. Age Groups(10-17 years) 16,1 95
Total Ind. Age Groups(18-29 years) 224 20,3
Total Ind. Age Groups(30-39 years) 18,8 220
Total Ind. Age Groups(40-54 years) 18,8 234
Total Ind. Age Groups(55+ years) 18,4 191
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UHaeKkcbl / UHaeKe noanbHocTu / Loyalty

LOYALTY — MHAEKC NOANbHOCTU (NPOLLEHT CMOTPEHMUS OT ANUTENBHOCTU
cobbiTnA)

OTHOLWIEeHMe cpeaHero BpeMeHW MPoCMoTpa Ansa 3putenen spupHoro
COBbITUA K ANIMTENBHOCTU COBbITUA, BbIPaXKeHHOE B NPOLLEHTAX.

Hanpumep, ecnm Kaxkaplh 3puTenb nepegavym CMOTPesn ee LENMKOM,
Loyalty — 100, ecan KaxKablh M3 3pUTENEN CMOTPEN MPUMEPHO TPETL
nepeaayn — 33.

AVAud(View) «

Duration 100

Loyalty=
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UHpeKcbl / UHAEeKC noAanbHOCTU
AvlLoyalty / Loyalty

Channelz AvlLovalty Lovalty
MNEPBEIA KAHAN EBPA3WS/EBPAIVSIOPT-KAS 5.4
KTK 56 12
31 KAHAN 47 0,8
CEOBMOLA KAHARN 3.4 0,5
HTK 46 0,8
XABAP 3,0 0,4
ACTAHA 4,0 0,6
MUP 47 0,5
KAZAXCTAH 44 0,7
XABAP 24 15 0,1
OH-TBITAH 22 0,2
CTBIPAXAT 17 0,1
KA3CMOPT 29 0,2
MUZ ZONE 15 0,1
ANMATHI / FOCA 22 0,2
Gakku 25 0,1
HIT TV (SHAHAR MEDIA GROUPNSHAHAR 22 0,1
Bananas 55 06
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UHpeKcebl / TIMEBAND INDEX / TBIndex %

TBIndex% (Time Band Index) - nHaeKkc BpemeHHOro mMHTepBana. Bknapg
nccneayemoro BpemeHHoro WuHtepsasna B [fonwo TB  KaHana |/
PagmnoctaHumn.

Paccuumesigsaemca KaK omHoweHue Jonu KaHanaa 8 ucciedyemom
epeMeHHOM UuHmepsasne K [lone mesnekaHana 8 paccmampusaemom
gpemMeHHOM UHmMepaare.

Hanpumep, ecnun TBIndex nporpammbl — 120, 3Ha4YUT 4to ee aona Ha 20%
npesbIWaeT CPeaHIO 40110 COOTBETCTBYHOLLLErO KaHana
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UHpeKebl / TIMEBAND INDEX

TBIndex %

Channels == XAbBAP KTK 31 KAHAT MI1P

Timebands. Share | TBindex| Share | TBindex|, Share | TBindex | Share | TBindex
MTWTFSS05:00-12:00 2.7 95.6 11.1 9.0 7.8 3.1 4.6 a0.4
MTWTFSS12:00-16:00 3.1 110.5 14.6 103.2 9.1 g2.1 4.0 68.8
MTWTFS516:00-18:00 3.1 110.0 7.0 49.9 11.6 117.2 5.1 89.0
MTWTFSS18:00-22:00 2.9 89.5 11.7 83.5 10.5 105.7 7.0 122 4
MTWTFSS22:00-25:00 3.0 106.4 223 138.9 11.2 112.6 6.0 104 .4
MTWTFSS25:00-25.00 2.3 a2.7 16.8 119.3 8.2 82.9 9.2 170.4

ICANTAR



http://www.kantar.com/
http://www.kantar.com/

Unpekcol / UHpeKe oxBaTta / TgAfinRch%

TgAfinRch% — nnpekc OxBaTa 3a AeHb NO LesIeBOMN ayAUTOPUM NO
CpaBHeHUIO ¢ 6ba30BOM ayanTopmen

[MoKa3biBaeT, HACKO/IbKO Balla Lenesaa ayantopua 6onblue / meHblLUe
oxBayeHa, yem ba3oBas ayguTopusa

: AVRch(%)TG*100%
0 =
TgAfinRch% AVRCh(%) sce
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UHpeKebl / UHAEeKc oxBaTa
TgAfinRch%

Timebands == MTWTFS518:00-23:00

Unitg == TgafinRchi AvHchi

Channels Total Ind. F 35-55 Total Ind. F 35-55
MEPBLIA KAHAN EBPASIAAY 100.0 095.3 16.6 15.8
XABAP 100.0 122.4 5.7 6.9
31 KAHATD 100.0 126.2 7.4 0.4
KAIANCTAH 100.0 110.1 6.2 6.8
OH-TBITAH 100.0 60.3 1.4 0.8
HTK 100.0 108.8 76 8.3
HIT TV (SHAHAR MEDLA GR 100.0 46.6 1.1 1.5
ANMATBI / H2CA 100.0 126.1 1.7 22
ACTAHA 100.0 116.8 7.2 | E.E-|

ICANTAR


http://www.kantar.com/
http://www.kantar.com/

UHpaekebl / TgSatRch%

TgSatRch% — npoueHT ueneson ayguTopun OT BCEN OXBAYEHHOM 33
AeHb

[MoKa3bIBaET, KaKOM NPOLEHT U3 OXBaYe€HHOM ayaUTOpPUM CoCcTaBNseT
Halla uenesas ayauTopus

AVRch(000) TG*100%
AVRch(000) Bce

TgSatRch%=
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UHpekcobl / TgSatRch%

Units == TgSatRch%

Title TWCompany Total Ind. I F 35-55
Total 100.0 16.5
Aszun cTyguo (kas) pyciTur ANMATEI § K2CA 100.0 66.8
Eurasia international film festival. Kyugenue (kaz) | XABAP 100.0 522
"NokTop Twpca™ T/cepuan OH-TBITAH 100.0 50.6
"Takan pabora” T/cepuan (Poccua-2015) HKABAP 100.0 4559
deHcaynblk #ade Cynynoik (kas) OH-TBITAH 100.0 435
"Jayan" T/cepuan (kas) ANMATEI / K2CA 100.0 433
Mporpamma nepegad HTK 100.0 41.4
MumH (kaz) OH-TBITAH 100.0 3.7
MesnporpaMmMHble 2aCTaBEM OH-TB/TAH 100.0 3.7
AHOep MeH ¥bingap. KoHuepT (kas) OH-TBITAH 100.0 3BT
ITorn gHA Ha Tenekanane Xabap HABAP 100.0 3.2
AaHanwikTap (kas) ACTAHA 100.0 381
Aya paiinl (Kas) ANMATHI # HKOCA 100.0 36.4
Apyanmen Goll #asy ®aTThirynapel (Kas) NEPBLIIA KAHAN EBRA3IAR 100.0 35.5
"Kapncod BepHyncA™ i ACTAHA 100.0 34.0
"Ofwan Tepanua” T/cepuan OH-TB/TAH 100.0 3ia
“PaspywnTend mugoe™ g/cepuan OH-TBITAH 100.0 33.1
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OCHOBHbIE CTaTUCTUKMH
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PeKnamHble CTaTUCTUKU

" INSERTIONS — KO/M4YecTBO BbIXOA,0B

" DURATION — gantenbHocTb (B cekyHaax)

- GRP (Gross Rating Point) - cymmapHbIft pernTUHT

- N+ - oxBaT N 1 60n1ee KOHTaKTOB

- OTS (Frequency) - yacToTa KOHTaKTa

- COST - CTOMMOCTb pasmelLeHmn

- Cost/Cont (Cost Per Thousand) — cToMmMOCTb 3a TbICAYY KOHTaKTOB
" Cost/GRP (Cost Per Point) — cToMMOCTb NYHKTa PENTUHTA
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PeknamHblie ctatuctuku / Insertions / Duration / Cost

Insertions — KOAMYECTBO BbIX0O4,0B PEKJAAaMHbIX cCO0bLLeHUM

Duration — gAMTeNbHOCTb (B CEKYHAaX, MUHYTaX, Yacax)

= PeanbHasA — peanbHas AAUTENBHOCTb POINKA B 3pupe

= OXugaemasa — gAnUTEeNbHOCTb POJIMKA KPaTHAA 5-TU CEKYHAAM
Cost - ctrommocTb pa3smelteHus (B USD)

PaccunTbiBaeTcs no obuumanbHbiM npamnc-nnctam TB KaHanos /
PagnoctaHuum 6e3 yyeta CKMAOK, Haabasok (Bkatovas HAC)
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PeknamHblie ctatuctuku / Insertions / Duration / Cost

31
31
31
31
31
31
31
31
31
31
31
31
31
31
31

ICANTAR

Spot T
Total

KAaHAN
FAHADN
KAHATD
KAaHAN
KAHAN
FAHAN
KAaHAN
KAaHAN
FAHADN
KAHATD
KAaHAN
KAHAN
FAHAN
KAaHAN
KAaHAN

Advertiser

ASTANA MOTORS
KIMBERLY CLARK

COCA-COLA ALMATY BOTTLERS
COCA-COLA ALMATY BOTTLERS
COCA-COLA ALMATY BOTTLERS
UNILEVER

OPPO ELECTRONICS
COCA-COLA ALMATY BOTTLERS
UNILEVER

PROCTER & GAMBLE

ACTAHA IKCNO-2017

31 KAHAN (TPK)

KOMECA (TOO)

BERLIN-CHEMIE MENARINI GROUP
BENCKISER S.A.

Spot Mame

HYUNDAI ELANTRA, HYUND
HUGGIES ELME SOFT nogrys
COCA-COLA razvp. HANUTOK
COCA-COLA rasvp. HANUTOK
COCA-COLA rasup. HANUTOK
YIACTAA NIMHAA ©ATOTEP
OPPO F3 cmapTdiod (Odium
FANTA ANENBCIAH razupoe
REXONA MOTIONSENSE ANT
FPAMPERS PREMIUNM CARE na
EXPO 2017 BoicTaeka (10w

I'M SINGER KAZAKHSTAN ka
WIAW MARKET KZ npunoxe
JCN¥MIA3AH L racTpoaHTe
WANISH OXIACTION naTHoe

1532

- =3 =3 =3 =3 =3 =3 =3 =3 =3 =3 =3 =3 =2 =3

Duration [zeco| Cost[Spot cos

3377
45
35
35
35
35
30
30
30
30
30
30
30
30
30
30

79152
3179
4028
4028
4028
4028
3433
3433
3453
3453
3433
3453
3453
3433
3433
3453
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PeknamHble ctatuctukm / Gross Rating Point / GRP

N CYMMQ PENTUHIOB POJIMKOB B PEKAMHOM KaMnaHUm
L 1 GRP =1 NyHKT penTmnHra uenesomn aygmutopumu

O Mcnonb3yeTcsa NP NoKynke/npoaake/pacyere
3P PEKTUBHOCTM PEKJIAMHOMN KaMNaHUMU
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PeknamHblie ctatuctuku / GRP 30

GRP30 — GRP, npuBeaeHHbIN K cTaHAapTHOM anntenbHocth (30 cek.)

Dur (sec.)
GRP x 30

unu

GRP
30

x Dur (sec.)
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PeknamHblie ctatuctuku / GRP / GRP30

Spot TVC
Total

31
31
31
3
31
31
31
31
31
31
3
31
31
31
31

KAaHAN
KAHAN
KAaHAN
KAHAN
FAHAN
KAaHAN
KAaHAN
KAaHAN
KAHAN
KAaHAN
KAHAN
FAHAN
KAaHAN
KAaHAN
KAaHAN

HTK

Advertiser

KAR-TEL (KAP-TEM)
CREDITON

PROCTER & GAMBLE
ALTEL

RG BRANDS
CINTOAP CA
BENCKISER 5.4,
MErA TPEINA
FOODMASTER (KOMNAHIMA ©¥0-MACTE
GLAXO SMITH KLINE
HAIER

UNILEVER

RG BRANDS
PROCTER & GAMBLE
UNILEVER

KFC

Spot Name

BEELINE (EHJ’IAI.:1H]| COTOBaA CBA3
CREDITOM cadT (OHnafH 3aiiMbl 38
PANTENE PRO-V IMHTEHCIMBHOE
ALTEL unTepHeT 4 G (KA3) nHUEH
EYPATIMHO CONHEYHLINA razupos
TEPTANE nerapcTBo 0T guchakTe
FINISH POVWERBALL QUANTUM cp-
BIG BOB APAXIC KYPILLA, CTE
GALBANI MOZZARELLA cuip (KAS
PARODONTAX C ©TOPOM 2ybHan
HAIER xonoguneHue (cepT) Sulpak
CLEAR MEN ZHEPIMAA CBEMECT
A5l nuTeeBan Boga (KA3) Tayvap
AREL AUTOMATYIMCTOTA DELLX
MAMHAT MAPK OE WAKMNAHE M K
KFC zakycouHana GuicTporo obonyes

Duration [zeco

JIMTT
20

20

20

30

30

30

20

15

20

15

25

24

20

30

o

10

GHP
2207.7
5.7
a7
a7
a7
3.7
a7
a7
5.7
a7
a7
a7
3.7
a7
5.7
5.7
2.4

GRP [30 sec]
1619.3
3.8

3.3

3.3

o7

5.7

5.7

33
25
3.3
25
4.8

45

33

57

1.7

1.8
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PeknamHble ctatuctukm / Oxsat N u 6onee pas (%) / N+%

1+(%) =6

2+(%) =5

3+(%) =2
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PeknamHble ctatuctukm / Oxsat N u 6onee pas (%)
Cov% / N+%

Brand Spot T Spot duration Date Program Spot start tim Cov% [ | 1+ (%) [ 2+{%) [ I+ (%) | 4+ (%) | o+ (%)
Total 64,8 4.8 57.G 5.4 45,2 42,6
BEKO HTK 0000:25 01.11.2016  AGadnadoiz, rMNHOS (Kas) 07.53.48 0.1 0.1 .
BEKO HTK 000025 M.A11.2016  "deddronkd” T/cepuan 10:05:41 1.5 1.5 0.0 .
BEKO HTK 0000:25 MM.11.2016 “Bernblie pogcTEEHHWEN" TiC 11:47.00 27 2.7 1.2 0.0 .
BEKO HTK 0000:25 M.11.2016 “Bernblie pogcTEEHHWEN™ TiC 11:47.55 27 2.7 2.1 1.2 0.0 .
BEKO HTK 0000:25 01.11.2016  Ekwm e3y (Kas) 15:57.41 4.1 4.1 2.3 1.4 0.0 0.0
BEKO HTK 0000:25 M.11.2016  Ekwm ey (Kas) 15:58:16 4.1 4.1 3.4 1.4 0.5 0.0
BEKO HTK 0000:25 01.11.20M16 “Tavramaioin kabuner” T/ce 175048 4.1 4.1 3.4 1.4 0.8 0.0
BEKO HTK 0000:25 01.11.20M6  “Tavrasaiwin kaduner” T/ce 19:02:43 4.1 4.1 3.5 1.4 07 0.0
BEKO HTK 000025 01.11.2016  “¥YHueep. Hosaa obwara”™ T/'c 2000335 5.1 5.1 3.5 1.5 07 0.5
BEKO HTK 0000:25 M.11.2018 BuTBA 3KCTpRACEHCOB 21:33:48 8.9 8.9 4.0 1.6 0e 0.5
BEKO HTK 0000:25 01112016  "Madbim-2° T/cepuan (kas) 22:5720 3.9 &.9 4.0 16 0.3 05
BEKO HTK 000025 M .11.2016  "adbim-27 T/cepuan (kas) 230711 8.9 8.9 4.0 1.6 0e 0.6
BEKO 31 KAHADN 000025 01112016  "Kuenw Heke™ T/cepuan (kas) 0a22.04 9.0 9.0 4.2 1.6 0e 0.6
BEKO 31 KAHADN 000025 01112018 "Kuenw Heke™ T/cepuan (kas) 085526 9.0 9.0 4.3 1.6 0e 0.6
BEKO 31 KAHAN 0000:25 01.11.2016  "Huenw Heke™ T/cepwan (kas) 09:25:11 9.1 9.1 4.3 1.8 0e 0.6
BEKO 31 KAHADN 000025 01112015 “bakbiTThl GONreiM Kenegu”™ T 101500 9.5 95 4.3 1.8 0g 0.6
BEKO 31 KAHADN 000025 01.11.2015 “bakuiTThl GONreiM Kenegu”™ T 101735 9.5 95 4.6 1.9 0g 0.7
BEKO 31 KAHADN 000025 01112015 “bakbiTThl GONreiM Kenegu”™ T 104759 9.5 95 47 2.1 1.0 0.7
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PeknamHble ctaTuctmkm / CpepHaa yactota KoHTakTa / OTS

GRP =10,8

= 0TS 2,16

Cov (1+) =5%

XoTs 6bl 0AMH pa3 POSIMK B PaMKax PEKNAMHOMN KaMnaHU
yBuaenn 5 % ueneson ayautopumn, npm 3TOM Kaxkabln 3puUTens B
cpegHem Bmnaen peknamy 2,16 pas.
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PeknamHbie ctatuctukm / CpeaHAA 4YacToTa KOHTaKTa
OTS

Total == Total
Total Brand Spot TVCo | Covie [ OTS
Total 186
BEKO 848 18.6
HTK 21.3 [
31 KAHAD 21.4 153.5
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PeknamHblie ctatuctukm / Cov% / GRP / OTS

* a2
‘é sl Ef Cov% | GRP | SOV GRP (no (gllﬁ /
| f ° (Ac) KamnaHum) ;
— i\ Cov% (Ac)
o L T
Ponuk 1 -
40% | 40% 40% 40% 1
(2/5*100%) | (2/5*100%) (2/5*100% (2/5*100%) (40/40)
- - é@ éﬁ E
Ponwuk 2 - - |} 1
20% 20% 40% 60% 1.5
(1/5*100%) | (1/5*100%) (2/5*100%) (3/5*100%) (60/40)
SEE IR [0 7 [ 2 ke
Ponwuk 3 “0 "’ = “ =~
60% 60% 60% 120% 2
(3/5*100%) | (3/5*100%) | (3/5*100%) (6/5*100%) (120/60)
» 3 4 5 -'iéi gi é é _ﬁ e
o EENLRERLENE i BpL
40% | 40% 80% 160% 2
(2/5*100%) | (2/5*100%) | (4/5*100%) (8/5*100%) (160/80)
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PeknamHble ctatuctukm / Cost per Point / Cost/GRP

Cost / GRP - cost per point

CTOMMOCTb NYHKTA penTuHra (oaHoro GRP)

Cost
GRP

Cost/GRP =
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PeknamHble ctatuctukm / Cost per Point / Cost/GRP

Total == Total
Brand Ingertions GHRP [Sum] Cost [Sum][Spot cost by GRP] | Cost'GRP[Spot cost by GRF]
214 1183.0 2447570 281
MERCI 2838 412.5 117153.0 284
TOFFIFEE 316 706 227614.0 | 295 |
Brand Cost[5pot cost by GRF] Cost/'GRP[Spot cost by GRP] GRP Insertions

333104.0 290 1149.6 785
TOFFIFEE 1598.0 458 35 1
TOFFIFEE 4420 sy 210 1
TOFFIFEE 314.0 208 15 1
TOFFIFEE 634.0 357 16 1
TOFFIFEE 530.0 244 2T 1
TOFFIFEE 219.0 219 1.0 1
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PeknamHble ctatuctukm / Cost per Thousand / Cost/Cont

Cost/Cont — CTOMMOCTb TbICAYMN KOHTAKTOB

Cost
Cont(000)

Cost/Cont =
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PeknamHble ctatuctukm / Cost per Thousand / Cost/Cont

Total == Total
Brand Cont{000} Cost [Sum][Spot cost by GRF] | Cost'Cont[Spot cost by GRF] Inzertions
62587 344787 .0 5 214
MERCI 235845 117153.0 5 253
TOFFIFEE 44738 2276140 5 | 516 |
Brand Cost[Spot cost by GRP] Cost/Cont[Spot cost by GRF] Cont{000} Insertions
341766.0 5 68263 209
TOFFIFEE 191.0 6 32 1
TOFFIFEE 320.0 3 70 1
TOFFIFEE 452.0 3 108 1
TOFFIFEE 366.0 & 4z 1
TOFFIFEE 358.0 3 T3 1
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